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ITEM 7.01 – Regulation FD Disclosure

The Company will be presenting a slide presentation at meetings with various investment groups. A copy of the slides to be presented at those meetings is attached to this report as Exhibit
99.1, which slide presentation is incorporated by reference herein.

The slide presentation contained in the exhibit includes statements intended as "forward-looking statements," which are subject to the cautionary statement about forward-looking
statements set forth in the exhibit. The slide presentation is being furnished, not filed, pursuant to Regulation FD. Accordingly, the slide presentation will not be incorporated by reference
into any registration statement filed by the Company under the Securities Act of 1933, as amended, unless specifically identified therein as being incorporated therein by reference. The
furnishing of the slide presentation is not intended to, and does not, constitute a determination or admission by the Company that the information in the slide presentation is material or
complete, or that investors should consider this information before making an investment decision with respect to the Company.

ITEM 9.01 – FINANCIAL STATEMENTS AND EXHIBITS

(c) Exhibits
 

Exhibit No.   Description
99.1   Presentation dated April 24, 2008
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Big & Tall Market

• Market defined as:

– big = waist size between 40” and 70”

– tall = height over 6’2”

• Big and tall men account for approximately 11% of the male

population.

• Big and tall market size is approximately $6 billion and growing

at almost twice the rate of the regular size men’s apparel

market.

– Big & tall apparel market is highly fragmented;

characterized by many small, local operators.



Casual Male Retail Group

properly positioned to

increase market share to

12% of the big & tall market



Market is growing as a percent to total

menswear sales
Obesity Trends* Among U.S. Adults

(*BMI 30, or about 30 lbs overweight)
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B & T Factory Direct

Full Price Brands Outlet Brands



B & T Factory Direct













Casual Male Stores

• Casual Male XL is the nation’s largest

specialty retailer of big & tall clothing with

461 stores in 44 states
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Long term potential –

additional 100-130 more stores



Comp Store Trend
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CM Sales Metrics By Quarter
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Surveys

• Inactive (13-24M) Customers

• Most customers were satisfied with their last

purchase

• 88% of customers stated that they were likely to

return to Casual Male



Private Label Lifestyle Brands















Casual Male XL Loyalty Program Rewards

Current Program Performance:

• 1.5MM customers have been enrolled to date

• 80% of new customers captured in POS are being

enrolled

• 88% of transactions involved an XL Rewards

member

• Loyalty members average spend per transaction is

17% or $15 higher than non-members



CMRG Internet Sales by Year
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Obesity in Europe

• 135 million adults are affected by obesity

• Many countries more than half the adult population

is overweight and 30% defined as clinically obese

• In most European countries 1 in 4 children are

obese which is over 80 million children



Estimated EU country prevalence of

overweight and obesity
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Internet Usage in Europe
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Marketing Strategy for 2008



National Sales by Size
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Market Share Size Opportunity

Casual Male Sales by Size
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National Waist Size Market vs.

Casual Male XL

42"-46"

48"-52+"

48"-52+"

42"-46"

• Sizes 42-46 4.5 billion

• Sizes 48+ 1.4 billion

National Size Market Casual Male Size Market

*data interpreted by NPD *CM size selling history



Creative objective

• Target men 25-54 size 42-46 waist size

• Take away stigma that Big & tall stores are only for

fat guys

• Address that regular department stores have very

little selection for guys that are 42-46

• CMXL has lots of cool clothes



Media campaign

• National campaign targeted to men

• Dates: May 1 – June 15th

• Spend is 3 times more than Spring ’07



Network Highlights



Creative 1 Creative 2

Creative 3





Rochester
– Targets the higher income

consumer within the big

and tall market

• $100,000 per year

average salary

– 26 store locations in

downtown major

metropolitan areas and

upscale suburbs

• Average store size:

8,200 square feet

• Average sales / square

foot: $304

– Stores carry higher-end

designer product

– Average transaction size:

$300

2
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Locations

Rochester

* 1 London, United Kingdom
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Rochester Brands












