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ITEM 7.01 -Regulation FD Disclosure

Casual Male Retail Group, Inc. (the “Company”) submits the following update on the performance of the Destination XL stores.

The Company launched its first Destination XL (also called DXL) store in Schaumburg, IL in July 2010. Since then, the Company has opened three additional
DXL stores in test markets: Memphis, TN, Houston, TX and Las Vegas, NV.

The Destination XL store format, which is approximately three times the size of a typical Casual Male XL store, features a significantly expanded merchandise
assortment from all of the Company’s core brands, including Casual Male XL, Rochester Clothing and B&T Factory Direct, as well as expanded assortments of
Shoes XL. The expanded assortment is presented based upon our customers’ lifestyles in a good, better, best manner. As a result, a DXL store can typically carry
approximately 2,000 styles across all brands, whereas our typical Casual Male XL store carries only about 600 styles. The prototype DXL store was
professionally designed to have an upscale department store feel, and provide for a one-stop shop for its customers with three important objectives in mind: a) in
part to appeal to female shoppers, b) attract the smaller segment of the big and tall market whose waist size ranges from 42” to 46”, and c) increase the yearly
spend of our existing loyal customers’ shopping needs. Furthermore, because the DXL retail channel strategy is to convert higher density existing markets with 1-
3 existing Casual Male or Rochester stores to one DXL store, the DXL store is expected to yield a four-wall operating margin of 30% or better due to the lower
occupancy and selling expenses in each DXL market.

Although the four DXL stores are currently a test, the Company is very pleased with the stores’ performance to date, based on the increased sales from each DXL
store compared to what the market generated a year ago from the Casual Male and/or Rochester stores consolidated to the DXL store. In addition, the feedback
from the DXL store customers has been overwhelmingly positive. Based on the performance of these four stores thus far, the Company anticipates expanding the
testing further in fiscal 2011, by opening an additional 8-12 new DXL stores, increased from the previously discussed 4 to 5 stores. If the Company continues to
have success with the DXL stores in fiscal 2011, the long-range plan currently envisions 75-100 DXL store locations by fiscal 2015.

The company currently operates 445 Casual Male XL stores, 17 Rochester Clothing stores and 4 DXL stores. If current long-range plans are met, the Company
expects that its total selling square footage chain-wide will not change significantly over the next five years, but its total store count will drop to approximately
350 stores comprised of 250-275 Casual Male XL stores located mostly in smaller cities as a result of closing the Casual Male XL stores in proximity to the
approximately 75-100 DXL stores, and an approximate 6 Rochester Clothing stores mostly located in large urban areas. In addition, the Company anticipates that
the DXL store concept will contribute in the future to the anticipated earnings growth as a result of the reduced occupancy costs and store operating expenses
resulting from the store consolidation.

In the first quarter of fiscal 2011, the Company expects to launch the Destination XL website. The new site will offer its customers the same buying experience
which they have in the DXL stores. The site will offer the entire product assortment from all of its core brands, including Living XL, and will have enhancements
that the Company expects will make for a more compelling buying experience.



Certain statements contained in this report constitute forward-looking statements under the federal securities laws. The discussion of forward-looking
information requires management of the Company to make certain estimates and assumptions regarding the Company’s strategic direction and the effect of such
plans on the Company’s financial results. The Company’s actual results and the implementation of its plans and operations may differ materially from forward-
looking statements made by the Company. The Company encourages readers of forward-looking information concerning the Company to refer to its prior filings
with the Securities and Exchange Commission, including without limitation, its Annual Report on Form 10-K filed on March 19, 2010, that set forth certain risks
and uncertainties that may have an impact on future results and direction of the Company. Forward-looking statements contained in this press release speak only
as of the date of this release. Subsequent events or circumstances occurring after such date may render these statements incomplete or out of date. The Company
undertakes no obligation and expressly disclaims any duty to update such statements.

This information contained in this report is being furnished, not filed, pursuant to Regulation FD. Accordingly, this information will not be incorporated by
reference into any registration statement filed by the Company under the Securities Act of 1933, as amended, unless specifically identified therein as being
incorporated therein by reference. The furnishing of this information is not intended to, and does not, constitute a determination or admission by the Company
that this information is material or complete, or that investors should consider this information before making an investment decision with respect to the
Company.
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