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Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following provisions (see

General Instructions A.2. below):

· Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)

· Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)

· Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

· Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

Item 5.02 − Departure of Directors or Certain Officers; Election of Directors; Appointment of Certain Officers; Compensatory Arrangements of Certain Officers.

Appointment of Officer

Effective May 17, 2015, Destination XL Group, Inc. (the “Company”) appointed John F. Cooney, Vice President of Finance and Corporate Controller, as the Company’s Chief Accounting Officer. Peter H. Stratton, Jr., Senior Vice President, Chief Financial Officer and Treasurer, has served as Chief Accounting Officer since August 28, 2009.

Mr. Cooney, 32, joined the Company in November 2010 as the Company's Director of Financial Accounting and Reporting. On June 1, 2014, Mr. Cooney was promoted to Vice President of Finance and Corporate Controller. Prior to joining the Company, Mr. Cooney was an audit manager with PricewaterhouseCoopers LLP, which he joined in August 2004. Mr. Cooney received a B.S. in Accounting from Providence College and a M.S. in Accounting from Boston College and is a CPA licensed in the Commonwealth of Massachusetts.

The Company entered into an Employment Agreement, effective May 17, 2015 (the "Employment Agreement"), with Mr. Cooney, which remains in effect until terminated by either party. The Employment Agreement provides that Mr. Cooney will be paid a base salary of $210,000 per year. Mr. Cooney will also be eligible to participate in the Company's Annual Incentive Plan at 20% of his actual annual base salary, as defined in that plan, and in its 2013-2016 Long-Term Incentive Plan and the 2016 Destination XL Group, Inc. Long-Term Incentive Wrap-Around Plan at a target incentive rate of 50% of his combined actual annual base earnings, as defined in that plan.

The Employment Agreement provides that in the event that Mr. Cooney’s employment is terminated by the Company at any time for any reason other than "justifiable cause" (as defined in the Employment Agreement), disability or death, the Company is required to pay to him his then current base salary for five months after the effectiveness of such termination. In the event Mr. Cooney's employment is terminated at any time during the twelve months following a Change in Control (as defined in the Employment Agreement) other than for "justifiable cause," the Company must pay him an amount equal to twelve months of base salary in effect at any time during the six month period ending on the date of the Change of Control, subject to mitigation in accordance with the terms of the Employment Agreement. Mr. Cooney has also agreed to maintain the confidentiality of the Company's confidential information and not to compete with the Company while his Employment Agreement is in effect and for a period of one year thereafter.

In connection with Mr. Cooney’s appointment to Chief Accounting Officer, on May 20, 2015, the Compensation Committee of the Board of Directors approved a grant of 10,000 shares of restricted stock to Mr. Cooney. The restricted shares, with a fair value equal to the closing price of the Company’s stock on May 20, 2015, will vest ratably in equal annual installments over three years, with the first one-third vesting on May 20, 2016.
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Item 7.01 −Regulation FD Disclosure

The Company will be presenting a slide presentation at upcoming investor conferences. A copy of the slides is attached to this report as Exhibit 99.1.

The slides include financial information not prepared in accordance with generally accepted accounting principles (“Non−GAAP Financial Measures”). The Company believes that these Non−GAAP Financial Measures are useful as an additional means for investors to evaluate the Company’s operating results, when reviewed in conjunction with the Company’s GAAP financial statements. A reconciliation of the Non−GAAP Financial Measures to financial information prepared in accordance with GAAP, as required by Regulation G, is included as Appendix A to the investor presentation.

The full slide presentation is also available on the investor relations page of the Company’s website at www.destinationxl.com.

The slides contained in the exhibit include statements intended as “forward−looking statements,” which are subject to the cautionary statement about forward−looking statements set forth in the exhibit.

The slides contained in the attached exhibit are being furnished, not filed, pursuant to Regulation FD and accordingly will not be incorporated by reference into any registration statement filed by the Company under the Securities Act of 1933, as amended, unless specifically identified therein as being incorporated therein by reference. The furnishing of these slides is not intended to, and does not, constitute a determination or admission by the Company that the information in the slide presentation is material or complete, or that investors should consider this information before making an investment decision with respect to the Company.

Item 9.01 Financial Statements and Exhibits.

	(d) Exhibits
	
	
	

	Exhibit No.
	
	
	Description
	

	99.1
	
	DXLG –Investor Presentation May 2015

	
	
	3



SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.





DESTINATION XL GROUP, INC.

Date:	May 21, 2015	By:	/s/ Robert S. Molloy
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Robert S. Molloy
Senior Vice President, General Counsel and Secretary
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May 20, 2015
Red Mountain Annual L.P. Meeting

Destination XL Group, Inc.
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FORWARD LOOKING STATEMENTS AND NON-GAAP MEASURES

Forward Looking Statements:

Certain information contained in this presentation, including, but not limited to, future store projections of sales per square foot,
gross margin, occupancy and seling, general administrative expenses, EBITDA from continuing operations as well four-wall
cash flow, constitute forward-looking Statements under the federal securiies laws. The discussion of forward-looking information
requires management of the Company to make certain estimates and assumptions regarding the Company's strategic direction
and the effect of such plans on the Company's financial results. Such forward-looking statements are subject to various risks
and uncertainties that could cause actual results to differ materially from those indicated. Such risks and uncertainties may
include, but are not limited to: the failure to implement the Company's business plan for increased profitabilty and growth in the
Company's retail stores sales and direct-to-consumer business, the failure to achieve improvement in the Company's
competitive position, changes in or miscalculation of fashion trends, extreme or unseasonable weather conditions, economic
downturns, a weakness n overall consumer demand, trade and security restrictions and political or financial instabilty in
countries where goods are manufactured, increases in raw material costs frominflation and other factors, the interruption of
merchandise flow from the Company's distribution facilty, competitive pressures, and the adverse effects of natural disasters,
war, acts of terrorism or threats of either, or other armed confiict, on the United States and interational economies. These, and
other risks and uncertainties, are detailed in the Company's Annual Report on Form 10-K filed with the Securities and Exchange
Commission forthe fiscal year ended January 31, 2015 filed on March 25, 2015 and other Company filings with the Securities
and Exchange Commission. The Company assumes no duty to update or revise its forward-looking statements even if
experience o future changes make it clear that any projected results expressed or implied therein will not be realized.

Non-GAAP Weasures:

EBITDA, EBITDA from continuing operations and free cash flow are non-GAAP measures. The Company believes that these
non-GAAP measures are useful as additional means for investors to evaluate the Company's operating results, when reviewed
in conjunction with the Company's GAAP financial statements. Please see Appendix A for additional information concerning
these non-GAAP measures and a reconciliation to their respective GAAP measures
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Appendix A

NON-GAAP RECONCILIATION

+" " it addtion fo Dperating income (Loss) determined in accordance with Unted Statss Generaly Accepted Accauning Priciples (GAAP).the Company Uses non-GAAP
fnancialmeasures, such as ‘EBITDA from conlinuing operations,”n assessing s operating performance The Company belleves that s no1-GAAP measure serves as an
‘3ppropriste measure 1o be usedin evaluating the performance of s business.

+ The Company defines free cash flowas cash flow fromoperations less captal expendiures.

+ The Company defines EBITDA as Earmings before nferes!, taxes and depreciation and amortization. EBTDA from continuing operafions is before other income (expense]
and discontinued operatins.

+ EBIDA and EBIDA from continuing operations as defined by the Company may ot be comparabl to simiarly tted measures reporied by other companies. The Company
does not intend for non-GAAP financial measures o be considered n isolafon or as 8 substiute for ther measures prepared in accordance wih GAAP.

+ The followingtable provides a reconciiaton of et income (lss),on a GAAPbasis,fo EBTDA and EBTDA from cantinuing operatons and Adiusted EBITDA from
continuing operatons, on a non-GAAP bas’s (n milons)

nmillos Fiscal 2010 Fiscal 2014°
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Netincome (loss). on a G4 AP basis s 154 5 (123)
Addbacke

Provision (benefit) forincore taxes 07 02
TnterestExpense 07 21
Depreciation and amortization 132 40
EBITDA s 300 5 W1
Other incorre (expense)

Tncome (loss) from discontinued operations. @0 an
EBITDA from continuing operations s 208 152
EBITDA Margin from continuing operations 82% 3%

* Column does not foot due to rounding
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